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Tavi meTxuTmete
integrirebuli marketinguli

komunikaciebis strategia

karlo ipolotes Ze Rurwkaia

emd, sruli prof.

karlo karlos Ze Rurwkaia

akad. doqt. asoc prof.

TaTia Rurwkaia

akad.doqt. asoc prof.

mokle Sinaarsi:

ç Sesavali
ç integrirebuli marketinguli

komunikaciebi
ç efeqtiani komunikaciebis Se-

muSavebis etapebi
ç gayidvaTa winwawevis saerTo

biujetis Sedgena da winwawevis ko-
mpleqsis SemuSaveba
ç marketinguli komunikaciebis

socialuri pasuxismgebloba
ç reziume

am Tavis miznebi:

am Tavis wakiTxvis Semdeg Tqven
unda SegeZloT:

♦ daasaxeloT da mogvceT mar-
ketinguli komunikaciebis kompleqsis
oTxi instrumentis ganmarteba.

♦ ganixiloT integrirebuli mar-
ketinguli komunikaciebis procesi da
upiratesobebi.

♦ CamoTvaloT efeqtiani mar -
ketinguli komunikaciebis strategiis
SemuSavebis etapebi.

♦ aRweroT gayidvaTa winwawevis
biujetis Sedgenis meTodebi da faq-
torebi, romlebic gansazRvraven win-
wawevis kompleqsis struqturas.

Sesavali

Tanamedrove marketingi moiTxovs ufro
mets, vidre xarisxiani produqtis warmoe-
bas, masze miznobrivi momxmareblebisaTvis
misaRebi da mimzidveli fasis da RonisZie-
bebis dawesebas, romelTa wyalobiT es
saqoneli da momsaxureba xelmisawvdomi
xdeba myidvelebisaTvis.

Tavisi marketinguli komunikaciebis
efeqtianobis amaRlebis mizniT kompaniebi,
rogorc wesi, mimarTaven sareklamo saagen-
toTa momsaxurebebs, romlebic efeqtian
reklamas qmnian; gasaRebis stimulirebis
specialistebs, romlebic SeimuSaveben
saqonelTa winwawevis programebs bazarze;
pirdapiri marketingis specialistebs, rom-
lebic qmnian monacemTa bazas da urT-
ierTqmedeben ukve arsebul da potenciur
momxmareblebTan fostiT da telefoniT;
kompaniebs sazogadoebasTan urTierTobis
dargSi (piar-teqnologiebs), romlebic ko-
mpania-mwarmoeblebs exmarebian maTTvis
sasurveli korporaciuli imijis formire-
baSi. kompaniaTa umetesobisaTvis sakiTxi
ara imaSi mdgomareobs, uRirs Tu ara mas
momxmareblebTan urTierToba, aramed imaSi,
Tu ramdeni saxsrebi daxarjos am saqmi-
anobaze da komunikaciis ra xerxebi SearCios
(nax. 15.1).

kompaniis marketinguli komunikaciebis
saerTo sistema romelsac kidev winwawe-
vis kompleqssac uwodeben, warmoadgens

urtyi dafdafs da gayide Seni kanfetebi
Cinuri andaza
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reklamis saSualebebis, piradi gayidvis
instrumentebis, gasaRebis stimulirebis,
sazogadoebasTan kavSiris da pirdapiri
marketingis konkretul Sexamebas, romelT-
ac kompaniebi iyeneben TavianTi marketingu-
li miznebis miRwevisaTvis.

winwawevis kompleqsi - reklamis
saSualebebis, piradi gayidvis instru-
mentebis, gayidvis stimulirebis, sa-
zogadoebasTan kavSiris da pirdapiri
marketingis konkretuli Sexamebaa ,
romelTac kompania iyenebs Tavis
sareklamo da marketinguli miznebis
misaRwevad.

Tqvens yuradRebas mivaqcevT am xuTi
ZiriTadi instrumentis ganmartebas

reklama-arapirovnuli prezentaci-
is da ideis, saqonelTa an momsaxureb-
is winwawevis nebismieri fasiani for-
maa, romelTac ukveTavs da afinansebs
konkretuli sponsori.

piradi gayidva-produqtis prezen-
taciaa firmis savaWro warmomadgen-
lis mier misi gayidvis da momxmare-
blebTan xangrZlivvadiani urTierTo-
bebis dalagebis mizniT.

gasaRebis stimulireba-moklevadi-
ani stimulebia, romelTa mizania saqon-
lis an momsaxurebis SeZena an gayid-
va .

Ï%sazogadoebriobasTan kavSiri
(fablik rileiSenz). urTierTdamokide-
bulebaTa dalageba kompaniasa da sa-
zogadoebis sxvadasxva jgufebs Soris
xelsayreli reputaciis Seqmnis dax-
marebiT, pozitiuri „korporaciuli

imijis” formireba da aseve arasasur-
veli xmebis,Worebisa da movlenebis
gabaTileba da gafantva. sazogadoe-
briobasTan kavSirebis ZiriTad instru-
ments warmoadgens kavSirebi presas-
Tan, produqtis propaganda, korporaci-
uli komunikaciebi, lobisturi da kon-
saltinguri saqmianoba.

Ï%pirdapiri marketingi. pirdapiri
urTierTkavSirebi guldasmiT SerCeul
miznobriv individualur momxmare-
blebTan dauyovnebeli reaqciis mis-
aRebad xangrZlivvadiani urTierT-
damokidebulebis kultivireba masTan;
telefonis, fostis, televiziis, inter-
netis da sxva instrumentebis gamoy-
eneba konkretul momxmareblebTan
uSualo urTierTobisaTvis.

winwawevis kompleqsis yovel katego-
riaSi gamoiyeneba Tavisi specifikuri in-
strumentebi. magaliTad, reklama SeiZleba
ganTavsdes presaSi, radioSi, televiziaSi;
igi SeiZleba iyos garegani, eleqtronuli
da a.S. piradi gayidvisaTvis xSirad gam-
oiyeneba savaWro prezentaciebi,bazrobebi
( iarmarkebi ), gamofena-gayidvebi, da aseve
stimulirebis specialuri programebi
moicaven iseT saqmianobas, rogoricaa rek-
lama gayidvis adgilebSi, premiebi, fasdak-
lebebi, kuponebi, konkursebi, specifikuri
asortimentis da demonstraciis reklamas.
pirdapiri marketingis instrunemtebs
miekuTvneba katalogebi, telemarketingi,
faqsebis dagzavna, internetis gamoyeneba da
a.S.

magram unda aRiniSnos, rom komunikacia
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ar izRudeba mxolod am konkretuli in-
strumentebiT. saqonlis garegnuli gaforme-
ba, misi fasi, saerTo Sesaxedaoba, safuTavis
feri, da maRaziac ki, romelSic is gaiyide-
ba,-yvelaferi es sakuTar TavSi gan-
sazRvrul inormacias atarebs saqonlis
an momsaxurevis Sesaxeb myidvelebisaTvis.
amrigad, Tumca winwawevis kompleqsi kompa-
niis marketinguli komunikaciebis mTavari
elementia, yvelaze ufro meti efeqtis mis-
aRwevad maT unda moaxdinon marketinguli
kompleqsis yvela oTxive Semadgenlis gul-
dasmiTi koordinacia: produqtis, fasis, ga-
nawilebis adgilis da stimulirebis me-
Todebis.

am Tavs Cven daviwyebT imisi ganxilvT,
Tu ramdenad swrafad icvleba dRes mar-
ketinguli komunikaciebis garemo, integr-
irebuli marketinguli komunikaciebis kon-
cefcia, da komunikaciis procesi. me-16 Tav-
Si aRniSnulia aseve masobrivi komunika-
ciebis saSualebebis Sesaxeb-reklamis, pi-
radi gayidvis da sazogadoebasTan kavSiris
Sesaxeb. xolo me-17 TavSi Tqven gaecno-
biT savaWro personalis da pirdapiri mar-
ketingis rols rogorc komunikaciis in-
strumentisa da gayidvis winwawevaSi.

 integrirebuli marketinguli
komunikaciebi

ukanaskneli ramdenime aTwleulis man-
Zilze mTeli msoflios kompaniebma uzar-
mazar simaRleebs miaRwies masobriv mar-
ketingSi, e.i. standartizebuli produqteb-
is gayidvaSi momxmarebelTa farTo masebi-
sadmi. TandaTanobiT maT SeimuSaves Zalze
efeqtiani meTodikebi marketingis gamoy-
enebiT. isini informaciis masobriv saSu-
alebebSi uzarmazar saSualebebs abande-
ben, erTi reklamiT aTobiT milionobiT
myidvelebis mocviT. magram 21-e saukuneSi
marketingis menejerebi mTel rig princip-
ulad axal tendenciebs waawydnen mar-
ketinguli tendeciebis sferoSi.

arsebobs ori ZiriTadi faqtori, rom-
lebic cvlian marketingul komunikaciaTa
samyaros. jer-erTi, kompaniis gasaRebis ba-
zris Semdgomi daqucmacebis gamo kompanie-
bi sul ufro iSviaTad iyeneben masobriv
marketings.sul ufro xSirad isini Seimu-
Saveben mkafiod fokusirebul marketingul
programebs, romlis wyalobiTac SeiZleba

dalagdes ufro mWidro kavSirebi konkre-
tuli mikrobazrebis myidvelebTan. meore,
gadasvla dasegmentebul marketingze
Cqardeba kompiuteruli da sainformacio
teqnologiebis swrafi ganviTarebis Sede-
gad. Tanamedrove sainformacio teqnolo-
giebi kompaniebs exmarebian swrafi reagireba
moaxdinon momxmarebelTa moTxovnis
cvlilebaze.kompaniebis gadasvlam masobriv-
idan specializebul marketingze udidesi
zegavlena moaxdina marketingul komunika-
ciebze. ise rogorc Tavis droze masobriv-
ma marketingma daudo saTave masobrivi in-
formaciebis saSualebaTa axal Taobas, mar-
ketingze gadasvla individualur doneze
dRes iwvevs komunikaciebis sferoSi ufro
specializebuli da umaRles doneze miza-
nmimarTuli strategiebis gamoCenas.

am axali sakomunikacio garemos gamoCe-
nis gaTvaliswinebiT, kompaniebisaTvis auci-
lebelia winwawevis kompleqsis sxvadasxva
instrumentis rolis xelaxla Sefaseba. ase,
magaliTad, farTo moxmarebis saqonelTa
mwarmoebeli dargebisaTvis winwawevis ko-
mpleqsis ZiriTadi Semadgeneli yovelTvis
iyo reklama masobrivi informaciis saSu-
alebebSi.

bazris fragmentaciam gamoiwvia mediis
fragmentacia-ufro mkafiod fokusirebuli
saSualebebis swrafi ganviTareba, romlebic
bevrad ukeT akmayofileben Tanamedrove
miznobrivi strategiebis moTxovnilebebs.
mravali kompania dRes sul ufro met sax-
srebs xarjavs interaqtiul marketingze
(eleqtronuli komunikaciebi da sponsoroba,
veb-saitebi da sagareo qselebi, marketingi
eleqtrofostiT da interaqtiuri cifru-
li televizia), romelic Zalisxmevis
calkeul sabazro segmentze da individu-
alur momxmareblebzec ki Tavmoyris saSu-
alebas iZleva. SeiZleba iTqvas, rom ko-
mpaniebi „farTo mauwyeblobidan”„viwro
mauwyeblobaze” gadadian.

masobrivi marketingidan miznobriv mar-
ketingze dRevandeli gadasvla da axali
sakomunikacio arxebis da winwawevis instru-
mentebis gamoCenam kompaniaTa winaSe, rom-
lebic TavianT saqonelsa da momsaxurebas
Tavazoben, erTob rTuli amocana daayenes.
saqme isaa,rom momxmareblebi gansxvavebas
ver avleben sareklamo mimarTvaTa wyaroebs
Soris ise, rogorc amas akeTeben special-
isti-marketologebi. myidvelebis cnobiere-
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baSi mis mier sxvadasxva wyaroebidan-
televiziidan, Jurnalebidan an inter-
netidan- miRebuli mTeli informacia er-
Tian mTelad erTiandeba.

sakmaod xSirad kompaniebi ver axerxe-
ben komunikaciis sxvadasxva arxebis saqmi-
anobis mkafio koordinacias. amitom momx-
marebels ubralod ar SeuZlia gaerkves
sareklamo SetyobinebaTa arev-dareuloba-
Si. sareklamo gancxadeba masobrivi infor-
maciis saSualebebSi laparakobs erTs,
savaWro aqcia agzavnis sxva signals, saqon-
lis eTiketi sruliad sxva informacias
Seicavs, kompaniis sareklamo literatura
laparakobs isev raRac axlis Sesaxeb, xolo
yvelafris dasasrulad kompaniis veb-saitze
warmodgenilia sxva informacia.

axlo periodidan dawyebuli aseTi fun-
qcionaluri dayofa seriozuli problema
gaxda mravali kompaniisaTvis, gansakuTre-
biT imaTTvis,romlebic sakomunikacio saqmi-
anobas misdeven internetSi. mravalma maT-
ganma dasawyisidanve gamoyo Tavisi axali
sakomunikacio operaciebi veb-saitebze an
qveganyofilebebze da amiT maTi izolire-
ba moaxdines marketinguli saqmianobis sxva
mimarTulebebisagan. magram, Tumca am ko-
mpaniebma komunikaciis axali instrumente-
bi gamoyves Zvelebis, tradiciulebisagan,
magram momxmareblebma es ar gaakeTes. mar-
Tlac, potenciur myidvels SeuZlia dRes
raRac dro gaataros qselSi, rom gaigos
kompaniis saqonlis an momsaxurebis Sesax-
eb, magram es sulac ar niSnavs, rom igi
amasTan yuradRebas ar miaqcevs reklamas
televizorSi, an JurnalSi, ver SeamCnevs
firmis savaWro aqciebs.

udavoa, rom interneti umZlavres po-
tencials atarebs rogorc marketinguli
komunikaciebis saSualeba. magram unda vaRi-
aroT, rom kompaniebi, romlebic markis Se-
qmnis mcdelobisas gansakuTrebiT qsels
eyrdnobian, SesaZloa seriozul proble-
mebs waawydnen. uwinares yovlisa, ar unda
dagvaviwydes, rom internets ar SeuZlia
uzrunvelyos markis Sesaxeb momxmarebel-
Ta saqmeSi Caxedulobis masobrivi done.
reklamas da veb gverds arasodes ar eqneba
iseTive zemoqmedeba, rogorc reklamas msof-
lio Tasze da olimpiur TamaSebze Seji-
brebebis dros, romlis msvlelobaSic “ ike”-
s an “  okia”-s 30-wamian rgolebs erTdrou-
lad aTeulobiT aTasi adamiani uyurebs.

yvelaferi amis safuZvelze, SeiZleba
gakeTdes daskvna, rom Tuki internets mi-
vudgebiT rogorc calkeul, avtonomiur
saSualebas, maSin qsels da komunikaciis
nebismier sxva instruments SeuZlia madez-
integrirebeli faqtori gaxdes. es rom ar
moxdes, kompaniebisaTvis aucilebelia gul-
dasmiT ganaxorcielon maT mier gamoyeneb-
uli instrumentis integrireba da gaaer-
Tianon isini erTian marketingul kompleqs-
Si.

warsulSi kompaniebSi aravin dafiqrde-
boda sxvadasxva instrumentebis rolze
gayidvaTa winwawevaSi da winwawevis saer-
To kompleqsze. rogorc Sedegi, dRes sxva-
dasxva qveganyofilebaTa TanamSromlebs
xSirad sruliad gansxvavebuli mosazreba
gaaCniaT maTi kompaniis biujetis ganawileb-
is TvalsazrisiT saqonelTa winwawevaze.
gayidvebis menejeri, magaliTad, metadre
daiqiravebs savaWro momuSaveTa damatebiT
Stats, riTac kidev ramdenime aTas evros
daxarjavs satelevizio sareklamo rgolze;
fablik-rileiSenzis menejeri, rogorc wesi,
darwmunebulia, rom Tuki erT-or aTass
reklamis xarjebidan mis qveganyofileba-
Si gadaisvris, maSin igi namdvili saswau-
lis moxdebas SeZlebs. magram sul ufro
meti kompania iyenebs integrirebuli mar-
ketinguli komunikaciebis koncefcias.

integrirebuli marketinguli komu-
nikaciebi-koncefciaa, romlis Tanaxmad
kompania guldasmiT axdens komunikaci-
is Tavisi mravalricxovani arxebis in-
tegrirebas da koordinirebas mkafio,
Tanmimdevruli da damajerebeli gzav-
nilebis gamosamuSaveblad sakuTari
Tavisa da Tavisi produqtebis Sesaxeb.

rogorc 15.2.naxazzea naCvenebi, am kon-
cefciis Tanaxmad, kompania qmnis Tavis mar-
kas da aZlierebs mis pozicias bazarze,
mTeli Tavisi gzavnilebisa da dapirebebis
dakavSirebiT da gaZlierebiT, Tavisi imi-
jis ganmtkicebiT da sareklamo saqmiano-
bis koordinirebiT marketinguli komuni-
kaciebis yvela arxSi. es niSnavs, magali-
Tad, rom sazogadoebasTan kavSirisaTvis
gamoyenebuli nebismieri masala igive in-
formacias atarebs, rasac moicavs pirdapi-
ri safosto gzavnilis meTodiT gavrcele-
badi masalebi, xolo reklama masobrivi
informaciis saSuaebebSi gamoiyureba da
aRiqmeba iseve, rogorc firmis veb-gverdic.

leqciebis kursi. Tavi meTxuTmete
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integrirebuli marketinguli komunika-
ciebis mizani imaSi mdgomareobs, rom ko-
mpaniebi jerovani yuradRebiT moekidon
momxmarebelTan Tavisi kontaqtis yvela
wertils. igi guldasmiT koordinacias uw-
evs Tavis sareklamo da propagandistul
saqmianobas da maqsimalurad mkafiod gan-
sazRvravs drois ra momentSia aucilebeli
morigi masStaburi sareklamo kampaniis
Catareba. yovel stadiaze irCevs optimalur
kompleqss misi winwawevisaTvis. dabolos,
integrirebuli marketinguli komuni-kacie-
bis programebis sarealizaciod zogierTi
kompaniebi dRes menejerebs niSnaven mar-
ketinguli komunikaciebis dargSi (markom-
menejeri), romelic saerTo pasuxismgeblo-
bas atarebs firmis mTel saqmianobaze am
mimarTulebiT. garda amisa, kompaniam Tavda-
pirvelad unda moaxdinos Tavisi saSinao
Zalisxmevis integrireba, raTa warmatebiT
da efeqtianad ganaxorcielos Tavisi sa-
gareo komunikaciebis integrireba.

integrirebuli marketinguli komunika-
ciebi saSualebas iZlevian uzrunvelyofil
iqnes am saqmianobis Tanmimdevruloba da
gaZlierebul iqnes misi zegavlena gayid-
vaTa efeqtianobaze. es midgoma am qmedebe-
bze pasuxismgeblobas Tavs uyris erTTa
xelSi-rac arasodes ar keTdeboda winaT-
da kompaniis mTliani unificirebuli imi-
jis formirebis saSualebas iZleva, romel-
ic misi saqmianobis aTasobiT sruliad
sxvadasxva mimarTulebisagan yalibdeba.
isini iwveven erTiani sakomunikacio strate-
giis gamomuSavebas, romelic mimarTulia
imaze, rom mkafiod daanaxos adamianebs,Tu
kompaniebs da mis saqonels da momsaxurebebs
ranairad SeuZliaT daexmaron maT, sakuTari
problemebis gadaWraSi.

 integrirebuli marketinguli komuni-
kaciebis koncefcia dakavSirebulia mizn-
obrivi auditoriis gansazRvrasTan da
gasaRebis mkafiod koordindrebuli pro-
gramis gamomuSavebasTan, rom gamoiwvios am
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nax.15.2. integrirebuli marketinguli komunikaciebi
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auditoriis sasurveli reaqcia. unda aRin-
iSnos, rom kompaniebi sakmaod xSirad iy-
eneben marketingul komunikaciebs mizno-
brivi bazris mwvave problemebis gadasaw-
yvetad,- produqtis Sesaxeb momxmarebelTa
saqmeSi Caxedulobis donis dauyovnebliv
asamaRleblad, kompaniis imijis gasaZliere-
blad an muStruli mjobinebebis marTvi-
saTvis. sakomunikacio procesisadmi aseT
midgomas, udaod, SeiZleba arabrZnuli da
araSorsmxedveluri vuwodoT. brZnuli
kompaniebi sul ufro xSirad komunikacie-
bs, rogorc momxmareblebTan urTierTdamok-
idebulebebis xangrZlivvadiani marTvis
instruments ekidebian, romelsac adgili
aqvs yvela etapze-yidvis wina periodSi,
yidvis ganxorcielebis dros, nayidi saqon-
liT sargeblobis dros da moxmarebis pe-
riodis Semdgom momaval periodSi. ramdena-
dac momxmareblebi erTmaneTisagan mrava-
li maxasiaTebliT gansxvavdebian, kompaniam
komunikaciaTa calkeuli programebi unda
SeimuSavos bazris calkeuli segmenti-
saTvis, segmentis calkeuli niSisaTvis,
xolo xSir SemTxvevaSi calkeuli myid-
velisTvisac ki. dRes, interaqtiuri komu-
nikaciebis uaxlesi teqnologiebis gaTval-
iswinebiT, mniSvnelovania, rom kompaniam
dasvas ara mxolod kiTxva „rogor mivita-

noT saWiro informacia momxmareblamde”?
aramed kiTxvac, „rogor gavakeToT ise, rom
momxmareblebma Cvengan maTTvis saWiro im-
ormaciis miReba SeZlon”?

maSasadame,yoveli sakomunikacio pro-
cesi unda daiwyos miznobrivi momxmarebis
guldasmiTi Semowmebidan produqtTan da
kompaniasTan. magaliTad, adamiani, romel-
sac kompiuteris SeZena unda, SeuZlia dai-
laparakos sxva mosargebleebTan, naxos
reklama televizorSi, waikiTxos statiebi
gazeTebSi, Sevides sxvadasxva veb-saitebSi
da mosinjos muSaoba sxvadasxva markis
kompiuterebTan specializebul maRaziaSi.
da kompaniam, romelic am saqonels Tavaz-
obs, unda Seafasos yoveli am gamocdileb-
is zegavlena yidvis ganxorcielebis sxva-
dasxva stadiebze. es mas saSualebas misc-
ems ufro efeqtianad da Sedegianad gaanawi-
los Tavisi biujeti komunikaciebze.

Tavisi komunikaciebis efeqtianobis uz-
runvelsayofad kompaniam unda icodes,
rogor muSaobs komunikaciebis mTeli siste-
ma mTlianad. komunikaciuri procesi saku-
Tar TavSi moicavs cxra elements, rom-
lebic TvalnaTliv aaxulia 15.3.naxazze.

ori maTgani-gamgzavni da mimRebi, am
procesis ZiriTadi monawileebi iqnebian.
kidev ori _ mimoqceva da saSualebebi _

nax.15.3.komunikaciuri procesis elementebi

 გამგზავნი კოდირება შეტყობინება დეკოდირება მიმღები 

მას-მედია 

დაბრკოლებები 

უკუკავშირი რეაქცია 

გამგზავნის ცხოვრებისეული გამოცდილების ველი მიმღების ცხოვრებისეული გამოცდილების ველი 
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sakomunikacio procesis ZiriTadi instru-
mentebia. oTxi elementi _ kodireba, deko-
direba, reaqcia da ukukavSiri _ es ZiriTa-
di sakomunikacio funqciebia. ukanaskneli
elementi _ es dabrkolebebia sistemaSi.

 sareklamo Setyobineba efeqtiani rom
iyos, misi kodirebis procesi gamgzavnis
mier SeTanxmebuli unda iyos misi deko-
direbis procesTan mimRebis mier. es niS-
navs, rom yvelaze ufro efeqtiani iqneba
Setyobineba, romelic Sedgeba mimRebisaTvis
nacnobi sityvebisa da simboloebisagan.
gamgzavnis codnis sfero rac ufro metad
gadaifareba mimRebis codnis sferoTi, miT
efeqtiani iqneba sareklamo Setyobineba.

zemoT aRweril modelSi SeiZleba efeq-
tiani komunikaciuri procesis ramdenime
sakvanZo faqtorebi gamovyoT. gamgzavnebma
zustad unda icodnen romeli auditoriis
daintereseba da misi ranairi reaqciis
gamowveva undaT. Setyobineba ise unda iyos
kodirebuli, rom miznobrivma auditoriam
SeZlos misi swori gaSifvra. Setyobineba
aucilebelia gadavceT im saSualebebis
daxmarebiT, romelTac SeuZliaT miznobrivi
auditoriis miRweva; gamgzavnma unda Seqm-
nas ukukavSiris efeqtiani arxebi, romlebic
mas saSualebas miscemen Seafasos audi-
toriis reaqcia werilze.

efeqtiani komunikaciis
SemuSavebis etapebi

am ganyofilebaSi Cven ganvixilavT in-
tegrirebuli komunikaciebis da winwawevis
programebis efeqtiani strategiebis Se-
muSavebis etapebs. am saqmeSi warmatebis
misaRwevad marketinguli komunikaciebis
specialists unda SeeZlos miznobrivi au-
ditoriis da komunikaciis miznebis gan-
sazRvra; werilis Sedgena; misi gadacemis
saSualebis SerCeva da ukukavSiris orga-
nizeba, raTa saSualeba gvqondes Sevafa-
soT mocemuli procesis Sedegi.

miznobrivi auditoriis gansazRvris
Semdeg, marketinguli komunikaciebis spe-
cialistma unda gadawyvitos, ra sapasuxo
reaqciis gamowveva unda mas. cxadia, umetes
SemTxvevebSi yvelaze sasurveli reaqcia
iqneba saqonlis an momsaxurebis SeZena.
magram SeZena-esaa myidvelis mier gadaw-
yvetilebis miRebis xangrzlivi procesis
Sedegi yidvis Sesaxeb.

imisi gansazRvris Semdeg, Tu auditoriis
rogori sapasuxo reaqciis gamowveva surs
mas, marketinguli komunikaciebis special-
isti iwyebs efeqtiani winadadebis Sedge-
nas. idealSi aman unda moizidos momxmare-
blis yuradReba, gamoiwvios da SeinarCun-
os misi interesi ,  aRagznos misi
survili,ubiZgos moqmedebisaken.

werilis Sedgenisas marketinguli ko-
munikaciebis specialistma unda gadawyvi-
tos, Tu risi Tqma unda mas (werilis Si-
naarsi) da rogor unda Tqvas man es (weri-
lis struqtura da misi forma).

mocemul etapze marketinguli komuni-
kaciebis specialistis winaSe dgeba erTob
rTuli amocana-ganisazRvros, rogor mowode-
bas, motivs an Temas SeuZlia gamoiwvios
miznobrivi auditoriis sapasuxo reaqcia.
marketingSi ganasxvaveben motivebis sam tips-
racionalurs, emociurs da zneobrivs.
racionaluri motivebi dakavSirebulia
momxmarebelTa pirad sargeblobasTan. isi-
ni adamianebs uCveneben, rom mocemul saqonels
an momsaxurebas SeuZlia maTi moTxovnile-
bebis dakmayofileba.

racionaluri motivebi _ is motive-
bia, romlebic dakavSirebulia momx-
marebelTa pirad sargeblobasTan ,
romelTac adamianebi uCveneben, rom
mocemul saqonels an momsaxurebas
marTlac SeuZliaT maTi moTxovnile-
bebis dakmayofileba da dapirebuli
Sedegis mocema; aseTi werilis maga-
liTia mimarTva, romelic xazs usvams
produqtis maRal xarisxs, mis ekono-
miurobas, faseulobas an karg teqni-
kur maxasiaTeblebs.

aseTi werilebis magaliTia mimarTvebi,
romlebic xazs usvamen produqtis maRal
xarisxs, mis ekonomiurobas, faseulobas an
karg teqnikur maxasiaTeblebs. ase, magali-
Tad, firma mersedesis reklamaSi naTqvamia,
rom igi Tavazobs, „msoflioSi sainJinro
TvalsazrisiT yvelaze ufro srulyofil”
avtomanqanas, amiT xazs usvams ra konstru-
qtoruli damuSavebis yvelaze maRal
xarisxs, saukeTeso teqnikur maxasiaTeblebs,
Tavisi manqanebis usafrTxoebas da saime-
doobas.

emociuri motivebi _ is motivebia,
romlebic werilebSi imitom gamoiyeneba,
rom adamianebSi pozitiuri an negati-
uri emociebi gamoiwvios, romelTac
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momxmareblis yidvisadmi wabiZgeba Seu-
ZliaT; magaliTebi SeiZleba iyos ise-
Ti emociebi, rogoricaa SiSi, braleu-
lobis an sircxvilis grZnoba, siyvaru-
li, siamaye, sixaruli da a.S.

marketinguli komunikaciebis special-
istma SeiZleba gamoiyenos iseTi Zlieri
emociuri motivebi, rogoricaa SiSi, braleu-
lobis an sircxvilis grZnoba, siyvaruli,
siamaye, sixaruli da a.S. movitanoT Semde-
gi magaliTi.

 British Telecom-is sareklamo kampaniebma
iseTi sloganebiT, rogoricaa „gaabedniere
vinme Seni zariT” da „laparaki _ ra kar-
gia”, Tavis droze momxmarebelTa uZliere-
si emociebis mTeli qariSxali gamoiwvia.
Haagen-Dazs -is sareklamo kampaniaSi siam-
ovneba nayinisagan, sxva grZnobiT siam-
ovnebebs utoldeba, kerZod seqsisadmi pre-
liudias. am firmis erT-erT klasikur re-
klamaSi naTqvamia: „saukeTeso ingredien-
tebis daxvewili gemo” „Haagen Dazs”-is safir-
mo naRebTan SexamebaSi, xolo Semdgom mo-
dis damatebiTi striqoni: „da axlac igi
bageze aqvs”.

marketinguli komunikaciebis special-
ists SeuZlia gamoiyenos negatiuri emoci-
uri motivebic, iseTebi, rogoricaa SiSi,
bralis an sircxvilis grZnoba da a.S. imi-
saTvis, rom adamianebs aiZulo akeTos is,
rac maT unda akeTon (gaiwmindon kbilebi,
saxsrebi daabandin sainvesticio fondSi,
iyidon axali saburavebi), an Sewyviton is,
rasac isini akeTeben (moweva, alkoholis
borotad gamoyeneba, zedmeti Wama). zneob-
rivi motivebis gamoyenebisas aqcenti keT-
deba yidvis ganxorcielebis dadebiT mor-
alur Sefasebaze.

zneobrivi motivebi _ is motivebia,
romlebic aqcents akeTebs yidvis ganx-
orcielebis dadebiT moralur Sefase-
baze.

isini xSirad gamoiyenebian imisaTvis, rom
Seagulianos adamianebi mxari dauWiron ama
Tu im wamowyebas, romelsac socialur-sa-
zogadoebrivi mniSvneloba aqvs, magaliTad,
garemos dacvis RonisZiebebi, eTnikuri ga-
jansaRebis RonisZiebebi,qalTa Tanasworo-
bisaTvis brZolis RonisZiebebi an gaWirve-
bulTa daxmarebis RonisZiebebi.

axla marketinguli komunikaciebis spe-
cialistma unda gadawyvitos, saxeldobr
rogor Tqvas is, risi Tqmac man gadawyvita.

am etapze misTvis aucilebelia gaerkves
sam momentSi, romelic werilis struqtu-
ras Seexeba. jer-erTi, saWiroa Tu ara wer-
ilSi raime mkafio daskvnis mocema, Tu amis
gakeTeba SevTavazoT TviT auditorias.

werilis struqturasTan dakavSirebu-
li meore sakiTxi, SemdegSi mdgomareobs:
SevTavazoT Tu ara auditorias mxolod
calmxrivi, pozitiuri argumentacia (e.i.
reklamaSi vaxsenoT produqtis mxolod
Rirsebebi) Tu Rirs SevTavazoT momxre da
mowinaaRmdege mosazrebebi .

garda amisa, marketinguli komunikacie-
bis specialistma unda gadawyvitos rodis
unda moitanos yvelaze ufro wonadi argu-
nentebi- werilis dasawyisSi Tu bolos. aq
aucilebelia gvaxsovdes, rom Zlieri argu-
menracia mimarTvis dasawyisSi, rogorc wesi,
aRagznebs msmenelis ufro met yuradRebas,
magram aseTma midgomam SeiZleba uRimRamo
dasasruli gamoiwvios.

marketinguli komunikaciebis special-
istis Semdegi amocanaa yvelaze ufro qmed-
iTi formatis moZebna Tavisi Setyobinebeb-
isaTvis. Tuki visaubrebT beWdviT reklamaze,
misTvis aucilebelia saTauris, ZiriTadi
Sinaarsis teqstis, ilustraciebis mofiqre-
ba da feradi gadawyveta.

Tuki mimarTva televiziiT iqneba gada-
cemuli an piradi Sexvedris dros, yvelafer
sxvasTan erTad unda gaviTvaliswinoT Jest-
ebis enac. adamiani, romelic axal produ-
qts warmoadgens, guldasmiT unda dafiqrdes
Tavisi saxis gamometyvelebaze, Jestebze,
tansacmelze, pozaze,varcxnilobaze da a.S

rodesac momxmareblebs SesTavazes
yavis gasinjva oTxi lambaqidan, rom-
lebic gverdigverd dganan yavisfer, cis-
fer, wiTel da yviTel safuTavSi (yava
maTSi erTnairi iyo, magram momxmare-
blebma es ar icodnen), respodentTa 75%-
ma upasuxa, rom yava yavisferi paketis
gverdiT Zalze magaria; 85%-ma ganacxa-
da, rom yava wiTeli safuTavis gverdiT
Zalze gajerebuli iyo; TiTqmis yvela
im daskvnamde mivida, rom yava cisferi
paketis gverdiT rbili iyo, xolo yava
yviTel safuTavTan _ Zalze susti.

maSasadame, Tuki yaviT movaWre kompa-
nias surs, rom adamianebi mis produqts
Rebulobdnen rogorc gajerebuls, maSin man
unda airCios wiTeli SefuTva da special-
urad unda miuTiTos masze, rom paketSi
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arsebuli produqti Zalze magari gemoTi
gamoirCeva.

magaliTad, erT-erTma italiurma sarek-
lamo saagentom madridSi, romelsac daeva-
la firma Fiat-is avtomanqanis Cinquento-s
modelis sareklamo kampaniis SemuSaveba,
sasiyvarulo Sinaarsis werili daugzavna
50 aTas axalgazrda dedas. male gakeTda
meore dagzavna, romelSic naTqvami iyo, rom
misi idumali Tayvanismcemeli sxva aravin
iyo, Tu ara avtomanqana Cinquento. am sarek-
lamo kampaniam guliswyromis mTeli tal-
Ra gamoiwvia. cota vinmem Tu CaTvala igi
gonebamaxvilurad an gasarTobad.

piradi komunikaciis zogierTi arxi uSu-
alod kompaniis mier kontroldeba, magal-
iTad, rodesac firmis savaWro warmomad-
genlebi xvdebian miznobrivi bazris myid-
velebs. magram sxva SemTxvevaSi Setyobin-
ebebi produqtebis Sesaxeb potenciur momx-
mareblebTan modis piradi arxebiT, romelT-
ac kompania ar akontrolebs. es SeiZleba
iyos, magaliTad, damoukidebeli eqspertebi
_ momxmarebelTa damcvelebi, konsultan-
tebi da a.S., erTi sityviT, yvelas, visac
SeuZlia zegavlena iqonios miznobrivi my-
idvelis mosazrebaze produqtis Sesaxeb;
es SeiZleba iyos, vTqvaT, mezoblebi, mego-
brebi, ojaxis wevrebi an kolegebi sam-
uSaodan. unda aRiniSnos, rom es ukanaskne-
li arxi, romelsac marketinguli xmebi
ewodeba, xSir SemTxvevaSi yvelaze ufro
gavleniani aRmoCndeba saqonelTa momsax-
urebis mravali kategoriebis SeZenis dros.

xmebis marketingi _ is arxia, romelSic
mosazreba produqtTan mimarTebaSi yalib-
deba mosazrebaTa gacvlis Sedegad miznob-
riv momxmareblebsa da maT mezoblebs, mego-
brebs, ojaxis wevrebs, an samsaxuris kolegebs
Soris.

aseT pirad zegavlenas didi wona gaaC-
nia SeZenisas, magaliTad, Zviri an riskTan
dakavSirebuli produqtebis, da aseve saqo-
nelTa da momsaxurebisa, romlebic gan-
sazRvraven myidvelis personalur imijs.
magaliTad, avtomanqanis da msxvili sayofac-
xovrebo teqnikis myidvelebi Cveulebriv
cdiloben rCevebis miRebas mcodne adami-
anebisagan, ar kmayofildebian ra informaciis
mxolod oficialuri wyaroebiT.

virusuli marketingi- marketingu-
li midgomaa,romlis drosac iqmneba
araformaluri liderebi, romlebic

Semdeg informacias avrceleben saqon-
lis an momsaxurebis Sesaxeb adgilo-
briv TanamegobrobaSi.

am mizniT SeiZleba movizidoT adgi-
lobrivi radios varskvlavebi, adgilobrivi
organizaciebis xelmZRvanelebi an sazoga-
doebrivi liderebi. garda amisa, kompanias
SeuZlia aamoqmedos gavleniani adamianebi
uSualod Tavisi produqtebis reklamaSi.

magaliTad, BMW Mini USA-s samxerTame-
rikulma qveganyofilebam retros stilSi
axal model Mini Cooper-ze Tavdapirveli moTx-
ovnis stimulirebisaTvis gamoiyena iseTi
midgoma, rogoricaa xmebze damyarebuli mar-
ketingi. es qveganyofileba samarTlianad
amayobs Tavisi reklamiT aratradiciuli
meTodebis gamoyenebiT. „bazarze Mini-is dab-
runebis organizebisaTvis Cven gvindoda rac
SeiZleba Zlier gansxvavebuli vyofiliyav-
iT reklamis sxva gamavrceleblebisagan, aki
es avtomanqanac aseve Zalze Zlier gansx-
vavdeba sxvebisagan”, _ aRniSnavs kompaniis
marketingis erT-erTi specialisti.

arapirovnuli komunikaciis arxebi-
werilebis gavrcelebis arxebia raime
piradi kontaqtis gareSe da ukukav-
Siris ararsebobis dros; maT miekuTvne-
ba informaciis masobrivi saSualebeb-
is arxebi, atmosfero da sxvadasxva
RonisZiebebi.

informaciis masobrivi saSualebe-
bi-arapirovnuli komunikaciis arxebia,
romelTac miekuTvneba sabeWdi saSu-
alebebi (gazeTebi,Jurnalebi, pirdapi-
ri safosto gzavnili), samauwyeblo
saSualebebi (radio , televizia ) ,
sailustracio-saxviTi saSualebebi
(sareklamo dafebi, firniSebi, plakate-
bi )  da eleqtronuli saSualebebi
(eleqtronuli samsaxurebi, veb-saite-
bi, da sx.)

masobrivi informaciis ZiriTad sa-
Sualebebs miekuTvneba beWduri saSualebe-
bi (gazeTebi, Jurnalebi, pirdapiri safosto
gzavnili), samauwyeblo saSualebebi (radio,
televizia), sailustracio-saxviTi saSuale-
bebi (sareklamo dafebi, firniSebi, plakate-
bi) da eleqtronuli saSualebebi (eleqtronu-
li saSualebebi, veb-saitebi da sx.).

atmosfero-specifikuri, specialurad
Seqmnili garemoa, romelic mowodebu-
lia Camouyalibos an gauZlieros po-
tenciur momxmarebels ama Tu im produ-
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qtis SeZenis survili, misTvis infor-
maciis SeTavazebiT da mis Sesaxeb cod-
nis gafarToebiT.

ase, magaliTad, sabanko da saadvokato
dawesebulebebi iseTnairad formdeba, rom
xazi gaesvas konfidencialurobas da sxva
Tvisebebs, romlebic yvelaze metad maTi
klientebis mier fasdeba.

specialuri RonisZiebebi-is RonisZ-
iebebia, romlebic ewyoba imisaTvis, rom
miznobriv auditoriamde mitanil iqnes
konkretuli gzavnilebi.

magaliTad, piaris ganyofilebebi awyoben
pres-konferenciebs, gaxsnis sazeimo ceremo-
niebs, sareklamo turneebs, Souebs, gamofenebs
da sxva RonisZiebebs, romlebic xels uwy-
oben kompaniis urTierTdamokidebulebaTa
ganviTarebas konkretul auditoriebTan.

kompaniebi TavianTi produqtebis rek-
lamaSi xSirad iwveven sxvadasxva cnobil
adamianebs: sportsmenebs, cnobil msaxiobebs,
top-modelebs da multfilmebis personaJeb-
sac ki.ase, magaliTad, maikl oueni, pol
gaskuani da geri lainkeri Cipsi valkerse-
bis „saxe” gaxdnen, xolo taiger vudsi myarad
asocirdeba nikeSi, tag heuerSi da aTeulo-
biT sxva firmebSi, romlebic sportul in-
ventars da tansacmels uSveben. magram
kompaniebi Zalze frTxilebi unda iyvnen
varskvlavebis SerCevisas TavianTi brende-
bis warsadgenad. arasworma SerCevam
mocemul SemTxvevaSi SeiZleba arev-dare-
va gamoiwvios moxmarebelTa TavebSi da
brendis negatiuri imijic ki.

auditoriis sareklamo werilis gagza-
vnis Semdeg marketinguli komunikaciebis
specialistma unda Caataros gamokvlevebi
da gansazRvros, Tu ra efeqti moaxdina man
komunikaciebze. amisaTvis misTvis aucile-
belia miznobrivi auditoriis gamokiTxva
da imisi gageba, axsovT Tu ara maT werili,
ramdenjer naxes igi, ra momentebi daamaxs-
ovrdaT maT, ra STabeWdileba datova man,
da aseve rogori iyo maTi damokidebuleba
produqtisadmi am reklamis gamoSvebamde
da mis Semdeg.

gayidvaTa winwawevis saerTo
biujetis Sedgena da winwawevis

kompleqsis SemuSaveba

amrigad, Cven ganvixileT miznobrivi
auditoriis sareklamo werilis dagegmvi-

sa da gadacemis etapebi komunikaciebis
procesSi. magram kompaniebi ranairad ax-
orcieleben saerTo biujetis gaangariSe-
bas produqtis winwawevaze da stimulireb-
is calkeuli institutebis dafinansebas
winwawevis saerTo kompleqsis farglebSi?
axla Cven ganvixilavT am mniSvnelovan
sakiTxebs.

marketingTan dakavSirebuli erT-erTi
yvelaze rTuli sakiTxi, romlis gadaWra
nebismier kompanias uxdeba, SemdegSi mdgo-
mareobs: ramdeni Tanxa unda gamoiyos gay-
idvaTa winwawevaze. amerikuli sacalo
vaWrobis magnatma, jon vanameikerma, rogor-
Rac aRniSna: „me vici, rom Cemi reklamis
naxevari tyuila ikargeba, magram me ar vici
, romeli naxevari. me reklamaze vxarjav 2
mln dolars, magram ar vici , es Tanxa
saWiros orjer aWarbebs, Tu igi unda gaor-
magdes”. amrigad, gasakviri rodia, rom ko-
mpaniebisa da mTeli dargebis mier daxar-
juli Tanxebi gayidvaTa winwawevaze, sak-
maod mniSvnelovnad varirebs. ase, magali-
Tad, kosmetikur saqonelTa warmoebis sf-
eroSi isini gayidvaTa moculobis 20-30%
Seadgens, xolo mZime manqanaTmSeneblobaSi
sul 2-3%. garda amisa, nebismier konkret-
ul dargSic ki SeiZleba vipovoT iseTebic,
vinc reklamaze xarjavs Zalian bevrs, da
iseTebic, visi danaxarjebic minimaluria.

kompaniebi ranairad adgenen gayidvaTa
winwawevis biujets? arsebobs reklamis
saerTo biujetis gaangariSebis oTxi gavr-
celebuli meTodi:naRdi saxsrebidan gaan-
gariSebis meTodi, gayidvis procentis me-
Todi, konkurentuli paritetis meTodi, da
miznebisa da amocanebis meTodi.

sareklamo biujetis Sedgenis erT-erTi
yvelaze gavrcelebuli meTodia naRdi
saxsrebidan gaangariSebis meTodi ,
rodesac firma konkretuli miznebisaTvis
gamoyofs mxolod iseT Tanxebs, romlis
daxarjvis uflebac man SeiZleba sakuTar
Tavs misces ZiriTadi xarjebis dafarvis
Semdeg. Tavdapirvelad gaiangariSeba saer-
To Semosavali, romlidanac Semdeg gamoak-
ldeba mimdinare xarjebi da kapitaluri
danaxarjebi, xolo Semdgom miRebuli nar-
Cenidan gansazRvruli Tanxa gamoiyofa
reklamaze.

naRdi saxsrebidan gaangariSebis
meTodi _ is meTodia, romlis drosac
reklamaze gamoiyofa Tanxa, romlis
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daxarjvis ufleba kompanias SeuZlia
sakuTar Tavs misces ZiriTadi xarje-
bis dafarvis Semdeg.

samwuxarod, gaangariSebis aseTi meTodis
dros savsebiT ignorirebulia gasaRebis
stimulirebisa da winwawevis RonisZiebaTa
zegavlena kompaniis gayidvaTa moculobe-
bze. misi gamoyenebis dros reklamis saxsre-
bi, rogorc wesi, gamoiyofa ukanasknel rigSi,
im SemTxvevebSic ki, rodesac igi kompaniis
warmatebis gadamwyvet faqtorad iTvleba.
amitom, wliuri sareklamo biujeti aramkaf-
iod ganisazRvreba, rac Zalian arTulebs
kompaniis marketinguli saqmianobis xangr-
Zlivvadiani dagegmvis amocanas. zogjer
sareklamo biujetis gaangariSebis am meTo-
dis gamoyeneba iwvevs reklamis momatebul
danaxarjebs, magram xSirad xdeba, rom rek-
lamaze Zalian cota saxsrebi gamoiyofa.

gayidvis procentis meTodis gamoy-
enebisas kompaniebi sareklamo biujets an-
gariSoben procentebSi gayidvaTa moculo-
bidan saangariSo periodSi; miRebuli koe-
ficientebi mravldeba gayidvaTa daprog-
nozebul doneze, da amrigad dgeba prog-
nozi. zogjer biujeti ganisazRvreba pro-
centebSi produqtis sacalo gasayidi
fasidan.

gayidvis procentis meTodi-is me-
Todia , romlis drosac kompaniebi
sareklamo biujets angariSoben pro-
centebSi mimdinare an daprognozebu-
li gayidvidan an procentebSi produ-
qtis sacalo gasayidi fasidan.

saavtomobilo kompaniebi ,
magaliTad,rogorc wesi,winwawevis TavianT
biujets angariSoben, avtomanqanis dageg-
mili fasidan gamomdinare; swrafadmzardi
firmebi mas gansazRvraven rogorc pro-
cents gayidvaTa mimdinare an daprognoze-
buli moculobidan.

uwindelTan SedarebiT mocemul meTods
rigi upiratesobebi gaaCnia. igi martivia
gamoyenebaSi da urTierTdamokidebulebas
asaxavs gayidvaTa winwawevis danaxarjebs,
produqtis gasayid Rirebulebasa da moge-
bis maCvenebels Soris produqciis er-
Teulze gaangariSebiT. garda amisa, ig-
ulisxmeba, rom mocemuli meTodi xels
uwyobs kompaniis konkurentul stabil-
urobas, ramdenadac firma-konkurentebi,
rogorc wesi, TavianT saqonelTa reklamaze
xarjaven daaxloebiT imave procents Ta-

vianT gayidvaTa moculobidan.
magram, miuxedavad yvela am upirateso-

bisa, unda vaRiaroT, rom am meTods mrava-
li naklovanebac gaaCnia.ase, magaliTad, misi
gamoyenebis procesSi gasaReba aramarTl-
zomierad ganixileba rogorc gayidvaTa
winwawevis mizezi, da ara rogorc misi Sede-
gi. Semdeg biujeti iangariSeba arsebuli
naRdi saSualebebis safuZvelze, da ara
biznesis ganviTarebis SesaZlo perspeqtive-
bidan. garda amisa, es meTodi ar uSvebs
daugegmav danaxarjebs, romlebic zogierT
SemTxvevebSi aucilebelia gasaRebis gamo-
cocxlebisaTvis. amasTan, ar gaiTvaliswine-
ba, rom SesaZloa, konkretuli situaciidan
gamomdinare, kompanias momavalSi mouwevs
Tavisi reklamis danaxarjebis Semcireba
an gadideba. ramdenadac biujeti wlidan
wlamde varirebs gayidvis moculobis
maCvenebelTa gaTvaliswinebiT konkretul
warsul periodSi, xangrZlivvadiani dageg-
mva mocemuli meTodis gamoyenebisas Zli-
er rTuldeba. da bolos, misi gamoyenebis
dros ar arsebobs raime sxva baza konkre-
tuli procentis asarCevad, warsulSi fir-
mis saqmianobis maCvenebelTa an firma-
konkurentebis analogiur danaxarjTa sid-
idis gamoklebiT.

zogierTi kompania iyenebs e.w. konkuren-
tuli paritetis meTods, winwawevis biu-
jetis sididis konkurentebis Sesabamisi
danaxarjebis doneze dawesebiT.

konkurentuli paritetis meTodi _
is meTodia, romlis drosac kompaniebi
sareklamo biujets angariSoben konkuren-
tebis Sesabamis danaxarjTa doneze.

isini yuradRebiT adevneben Tval-yurs
konkurentebis reklamas, an afaseben rek-
lamis saSualo danaxarjebs Tavis dargSi,
sxvadasxva beWdviTi wyaroebis an dargo-
brivi asociaciebis krebsis gamoyenebiT,
aanalizeben am monacemebs da angariSoben
TavianT biujets, dargis saSualo monace-
mebidan gamomdinare.

yvelaze ufro logikurad warmogvidge-
ba miznebisa da amocanebis meTodi, rom-
lis gamoyenebis drosac kompaniebi angari-
Soben TavianT sareklamo biujets, imis
safuZvelze, risi miRwevac maT surT sarek-
lamo saqmianobis Sedegad. mocemuli mo-
menti moicavs winwawevis konkretuli mizneb-
is SemuSavebas; im amocanebis Sesrulebas,
romlebic unda gadaiWras am miznebis mis-
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aRwevad; danaxarjTa winaswar Sefasebas,
romelic dakavSirebulia am amocanebis
gadaWrasTan. am danaxarjTa jami warmoad-
gens swored biujetis rekomendebul Tanx-
as gayidvaTa winwawevisaTvis.

miznebisa da amocanebis meTodi-is
meTodia, romlis drosac kompaniebi
angariSoben TavianT sareklamo biu-
jets winwawevis konkretuli miznebis
gamomuSavebis xarjze; amocanebis gan-
sazRvra, romlebic unda Sesruldes am
miznebis miRwevisaTvis; danaxarjTa
winaswari Sefaseba, romelic dakavSire-
bulia am amocanebis SesrulebasTan.
swored am damaxarjTa jami warmoad-
gens biujetis rekomendebul Tanxas
gayidvaTa winwawevaze.

mocemuli meTodis ZiriTadi upirate-
soba imaSi mdgomareobs, rom igi xelmZRv-
anelobisagan kompaniis miznebis mkafio
formulirobas moiTxovs marketingul ko-
munikaciebTan mimarTebaSi, da aseve am
miznebis miRwevis xerxebis gansazRvras da
sxvadasxva komunikaciuri programebis
winaswar Sefasebas.

integrirebuli marketinguli komunika-
ciebis koncefcia gulisxmobs, rom gayidva-
Ta winwawevis yvela instrumenti gaerTianeb-
ul unda iqnes winwawevis guldasmiT koor-
dinirebul kompleqsSi. kompania ranairad
gansazRvravs, swored winwawevis romeli
kompleqsi unda gamoiyenos man?

firmebi mudmivad eZeben gayidvaTa win-
wawevis sakuTari saqmianobis efeqtianobis
amaRlebis gzebsa da xerxebs, erTi instru-
mentebis sxvebiT SecvliT, romlebic didi
Sedegebis miRwevis saSualebas aZleven na-
klebi danaxarjebiT. ase, magaliTad, dRes
mravalma kompaniam Seamcira savaWro per-
sonalis saqmianoba da nawilobriv tele-
foniT gayidvaze da pirdapiri safosto
gagzavnis meTodze gadavida. sxva organiza-
ciebi gasaRebis dasaCqareblad adideben
misi stimulirebis xarjebs da amcireben
reklamis xarjebs.

winwawevis kompleqsis SemuSavebis amoca-
na kidev ufro rTuldeba, Tuki erTi instru-
menti gamoiyeneba meoris stimulirebisa da
propagandisaTvis. ase, magaliTad, Tuki kompa-
nia  ritisch  irvais-i gadawyvetilebas Rebu-
lobs frenis ufaso kilometrebi SesTava-
zos im mgzavrebisaTvis, romlebic misi mom-
saxurebiT sargebloben (gasaRebis stimulire-

ba), misTvis aucilebelia Sesabamisi sarekla-
mo kampaniis Catareba, raTa amis Sesaxeb in-
formirebuli iyos miznobrivi auditoria
(reklama). da Tuki kompania  ever  rothers-i
sareklamo kampanias atarebs axali sarecxi
fxvnilis gasaRebis stimulirebisaTvis, maSin
mas aseve mouwevs gansazRvruli saxsrebis
gamoyofa am kampaniis propagandaze, sabiTumo
savaWro Suamavlebs Soris, raTa uzrunvely-
ofil iqnes maTi mxardaWera am saqmeSi.

kompaniis mier winwawevis ama Tu im in-
strumentis SerCevaze zegavlenas mravali
faqtori axdens, romelTac Cven Semdgom
ganvixilavT. winwawevis yovel instruments
Tavisi unikaluri maxasiaTeblebi gaaCnia,
da maTi gamoyeneba dakavSirebulia sxva-
dasxva danaxarjebTan.

kompaniebi gasaRebis stimulirebis instru-
mentebs imisaTvis iyeneben, rom gamoiwvion
momxmarebelTa maqsimalurad Zlieri da
swrafi sapasuxo reaqcia. isini ZiriTadad
imisaTvis gamoiyenebian, rom gamoacocxlon
uRimRamo gasaReba. miuxedavad amisa, yvela am
instruments mxolod moklevadiani zegavle-
nis moxdena SeuZlia da naklebefeqtiania
markis xangrZlivvadiani mjobinebis formire-
bisas, vidre reklama an piradi gayidvebi. war-
matebis misaRwevad, firmam guldasmiT unda
dagegmos Tavisi kampaniebi gasaRebis stimu-
lirebisaTvis da miznobriv momxmareblebs
WeSmariti faseuloba SesTavazos.

arsebobs pirdapiri marketingis mrava-
li forma-pirdapiri safosto dagzavna,
telemarketingi, eleqtronuli marketingi
da a.S., magram yvela maT aerTianebs oTxi
saerTo maxasiaTebeli.

♦ pirdapiri marketingi piradi komuni-
kaciis arxia. misi gamoyenebis dros werili,
rogorc wesi, egzavneba konkretul adamians.

♦ pirdapiri marketingi-komunikaciis
Zalze swrafi instrumentia, ramdenadac
werili mocemul SemTxvevaSi SeiZleba
momzaddes praqtikulad dauyovnebliv.

♦ pirdapiri marketingis gamoyenebisas
werili mzaddeba yoveli konkretuli momx-
mareblis maxasiaTeblebis gaTvaliswinebiT.

♦ pirdapiri marketingi interaqtiuria-
igi saSualebas iZleba dialogi vawarmooT
kompaniasa da momxmareblebs Soris, rom-
lis msvlelobaSi werili koreqtirdeba
myidvelTa reaqciis gaTvaliswinebiT.

amrigad, zemoTTqmulidan SeiZleba ga-
keTdes daskvna, rom pirdapiri marketingi

leqciebis kursi. Tavi meTxuTmete
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Zalze esadageba kompaniis mniSvnelovnad
mizanmimarTul marketingul RonisZiebebs
pirad urTierTdamokidebulebaTa formire-
bisaTvis firmasa da momxmarebels Soris.

marketinguli komunikaciebis
socialuri pasuxismgebloba

winwawevis kompleqsis SemuSavebisas
kompaniam srulad unda gaacnobieros, rom
es saqmianoba dakavSirebulia SezRudvaTa
uzarmazar raodenobasTan, da iuridiuli da
moralur-eTikuri xasiaTis sakiTxebTan.
kompaniaTa umetesoba seriozul Zalisxme-
vas xarjaven, rom maTi komunikaciebi momx-
mareblebTan da SuamavlebTan gansakuTre-
biT gaxsnili da patiosani iyos. da miuxe-
davad amisa, samwuxarod, unda vaRiaroT, rom
darRvevebi am sferoSi uwindeburad iSvia-
Toba rodia. amasTan dakavSirebiT politi-
kosebma kanonTa da wesebis soliduri pake-
ti SeimuSava, romelic kompaniaTa saqmianobas
aregulirebs reklamis, gasaRebis stimulire-
bis da pirdapiri marketingis sferoSi.

kanoniT kompaniebma Tavi unda aaridon
cru da momxmarebelTa dambnev sareklamo
mimarTvebs. isini valdebulebi arian cru
dapirebebi ar miscen, magaliTad, ar dapird-
nen raRac iseTi, rasac maTi produqti si-
namdvileSi ar akeTebs. avtomanqanis rekla-
maSi, vTqvaT, ar SeiZleba mivuTiToT rom igi
100 km-s gadis 8 litri benziniT, Tuki es
SeuZlebelia eqsploataciis Cveulebriv
pirobebSi; dieturi puris reklamaSi ar Sei-
Zleba vamtkicoT, rom igi nakleb kalorias
Seicavs, amisi mxolod imiT argumentirebiT,
rom igi daWrilia wvril-wvril natexebad.

gamyidvelebma Tavi unda aaridon „Se-
icvalos da ucabedad Seicvalos” tipis
politikas, romelic mimarTulia imaze, rom
nebismier fasad myidveli SevityuoT sava-
Wro dawesebulebaSi. magaliTad, sacalo
vaWrobis erTma msxvilma maRaziam rekla-
ma gaukeTa WurWlis sarecx manqanas 250 f.
st. fasiT. magram rodesac reklamiT mowveu-
li myidvelebi Seecadnen mis SeZenas, gamy-
idvelma iwyo misi upiratesobebis da sam-
uSao maxasiaTeblebis Semcireba, ganaTavsa
sademonstracio darbazSi gaumarTavi man-
qanebi da miiRo sxva msgavsi qmedebebi, raTa
aiZulos myidveli gadaerTos uforo sxva
modelze. aseTi qceva rogors cnobilia,
isedac ukanonoa.

Tuki kompania muSaobs saerTaSoriso
doneze, misTvis aucilebelia icodes da
daicvas im qveynis wesebi, romlebSic igi
Tavis produqtebs yidis. magaliTad, aSS-Si
nebadarTulia samedicino preparatebis
reklama, romlebic receptiT iyideba, da
farmacevtuli kompania Eli Lilly iyenebs rek-
lamas JurnalebSi, raTa amaRldes saqmeSi
Caxedulobis done misi antidepresanti
Prozac-is Sesaxeb _ produqtze, romelsac
yovelwliurad uSveben 2,4 mlrd dolaris
RirebulebiT.

aSS-Si aqtiurma savaWro aqciebma Sesa-
Zlebeli gaxada gazrdiliyo samkurnalo
preparatebis gayidvaTa moculoba sisxlSi
qolesterinis Sesamcireblad, xolo evropa-
Si aseTi reklama ukanonod iTvleba. recepte-
biT gayidvadi preparatebis reklamireba
SeiZleba mxolod samedicino JurnalebSi da
sxva specializebul gamocemebSi, romelTac
ZiriTadad medikosebi kiTxuloben.

kanonebiT regulirdeba gasaRebis stim-
ulirebasTan dakavSirebuli saqmianobac.
magaliTad, zogierT qveyanaSi kanoniT gamy-
idvelebs ufleba ara aqvT upiratesoba
mianiWon romelime calkeul momxmareblebs.
SeRavaTebi da momsaxurebebi SeTavazebul
unda iqnes yvela savaWro Suamavlebze
Tanabar pirobebSi.

garda imisa, rom ubralod Tavidan avi-
ciloT iuridiuli Secdomebi, magaliTad,
iseTi, rogoricaa mcdari reklama an „Secv-
lis an ucabedad Secvlis” tipis politi-
ka, kompaniebma saxsrebis investireba unda
moaxdinon komunikaciebSi da Seecadon so-
cialurad pasuxsagebi programebis SemuSave-
bas da Sesabamisi qmedebebis miRebas. ma-
galiTad, kompania Caterpillar-i, mowyobilobis
mwarmoebeli miwis samuSaoebisaTvis, erT-
erTi ramdenime firma da organizaciaa, buneb-
is dacvis sferoSi, romelic tropikuli
tyeebis dacvis fondSi Sedis. es fondi
cdilobs gadaSenebisagan daicvas cnobili
tropikuli tyeebi amazonis dablobSi. pro-
pagandisaTvis igi iyenebs sxvadasxva sarek-
lamo saSualebebsa da instrumentebs. xolo
gazeTma Financial Times-ma inglisel re-
stornebTan erTad moawyves da Caatares
sadilebisa da vaxSmebis seria, romlis saxs-
rebi saqvelmoqmedo organizacia „daxmare-
bis fondi bavSvebs” _ organizebaze wavida.

kompaniebma, romlebic produqciis rea-
lizebas axdenen sakuTari savaWro person-
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alis ZalebiT, Tvalyuri unda miadevnon
imas, rom gamyidvelebma mxari dauWiron
patiosani konkurenciis wesebs. zogierT
qveyanaSi miRebulia rigi kanoni, romelic
vaWrobis wesebis reglamentirebas axdens.
magaliTad, gamyidvelebs ar SeuZliaT
moatyuon an daabnion myidvelebi, romelic
axorcielebs saqonlis ararsebuli upi-
ratesobebis reklamirebas.

komerciul bazrebze savaWro personal-
ma qrTami ar unda SesTavazos Sesyidvis
agentebs da sxva nebismier pirs, romelTac
SeuZliaT zegavlena moaxdinon garigebis
dasasrulze. gamyidvelebs akrZaluli aqvT
gamoiZion konkurentebis teqnikuri an savaWro
saidumloebebi, mosyidvis an samrewvelo Spi-
onaJis daxmarebiT. dabolos, savaWro per-
sonals ekrZaleba Cirqi moscxon konkuren-
tebs an maT produqcias, maT Sesaxeb winaswar
mcdari informaciis wardgeniT.

cxadia, kanonebi, romlebic sagamsaReb-
lo da marketingul saqmianobas aregu-
lireben, sxvadasxva qveyanaSi sxvadasxvanair-
ia. amitom, saerTaSoriso doneze momuSave
kompaniebma unda icodnen kanonebi da normebi,
romlebic aregulireben vaWrobis sferos
da marketingul komunikaciebs ama Tu im
qveyanaSi, da patiosnad Seasrulon isini.
garda amisa, maT mudmivad unda adevnon
Tvalyuri imas, rom maTi komunikaciebi mo-
mxmareblebTan da SuamavlebTan metismetad
patiosani da samarTliani iyo.

kiTxvebi gansjisaTvis

1. masobrivi marketingidan miznobrivze,
da maSasadame, winwawevis instrumentebisa da
komunikaciis arxebis ufro mdidari kompleq-
sis gamoyenebaze gadasvlam Zlier gaarTules
mraval kompaniaTa amocanebi am sferoSi.
marketinguli kompleqsis am TavSi aRwer-
ili elementebis gamoyenebiT warmoadgineT
marketinguli komunikaciis integraciis geg-
ma Semdegi organizaciebisaTvis.

♦ butikisaTvis, romelic lamaz tansa-
cmels Tavazobs yoveldRiurobisTvis axal-
gazrda profesionalebs.

♦ nokias firmebisaTvis, romelTac ba-
zarze gaaqvT portatuli saTamaSo siste-
ma N-gage.

♦ biznes-gamokvlevaTa sauniversiteto
ganyofilebisavis, romelsac surs meti

studentis mozidva ucxoeTidan magistra-
turis programaze.

♦ kampaniebisaTvis milionobiT evros
Sesagroveblad aziisa da afrikis nakle-
bganviTarebuli qveynebis ganviTarebisa da
daxmarebis mxardaWerisaTvis.

♦ adgilobrivi zooparkis, Teatris,
muzeumis an sazogadoebrivi RonisZiebi-
saTvis.

2. rogorc cnobilia, interneti sakuTar
TavSi did potencials atarebs marketingul
komunikaciaTa axali formebis ganviTarebi-
saTvis. magram, Tuki am saqmianobas jerovan
yuradRebas ar davuTmobT, kompaniis saqmi-
anoba internetSi SeiZleba madezintegrire-
beli faqtori gaxdes mis marketingul ko-
munikaciebSi. ranairad SeiZleba Tavidan
aviciloT? Tu SeiZleba, ganxilvis dros
moitaneT realuri magaliTebi.

3. marketinguli komunikaciebis special-
istma momxmarebelTa sasurveli reaqciebis
gamosawvevad SeiZleba gamoiyenos erTi an
ramdenime tipis mowodeba an Tema. rogori
tipis arsebobs es mowodebebi? moitaneT
yoveli tipis mowodebis magaliTebi sam sx-
vadasxvanair sareklamo gancxadebebSi maso-
brivi informaciis beWdviT saSualebebSi.

4. maikl jordanma, taiger vudsma, Jozef
gordonma da mravalma sxva cnobilma
sportsmenma udidesi zegavlena moaxdina
kompaniaTa reklamaze, romlebic sportul
tansacmelsa da inventars uSvebs. aRwereT
sportis varskvlavebis gamoyenebis negatiu-
ri Sedegebi saqonelTa da momsaxurebis
reklamaSi. ra zemoqmedebas axdens cnobili
sportsmenis rekomendacia ama Tu im produ-
qtze Cveulebriv adamianze? gansxvavdeba
Tu ara es zemoqmedeba sxva cnobil pirov-
nebaTa zegavlenisagan?

5. gaaanalizeT farTo moxmarebis saqo-
nelTa gamomSvebi mcire kompania, romelic
tradiciulad angariSobs winwawevis saku-
Tar biujets procentebSi gayidvaTa mos-
alodneli moculobidan.

warmoadgineT meore meTodi da daadas-
tureT sakuTari winadadebis samarTlianoba.

warmoadgineT aseTi kompaniisaTvis yve-
laze ufro misaRebi winwawevis kompleq-
sis strategia (e.i. momxmarebelTa mozid-
vis an produqtis gayvanis strategia). am
kompaniam unda gaaerTianos Tu ara es ori
strategia? axseniT sakuTari pasuxi.

leqciebis kursi. Tavi meTxuTmete
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